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The Freshman Phases

Every student’s freshman year of college passes in a series
of phases.

PHASE 1: THE NEW AND SHINY COLLEGE LIFE
PHASE 2: THE HONEYMOON

PHASE 3: THE END OF THE HONEYMOON
PHASE 4: HITTING BOTTOM

PHASE 5: REALIZATION

PHASE 6: PUTTING IT TOGETHER: Most students
find a balance between taking care of business and having
fun. It may not be Zen-like, but it will provide away for
students to make the most of their college years.

How You Can Help

» Help students learn about what they need to be success-
ful. Manage their time. Have people to talk to. Maintain
good study habits - not everyone studies the same. Figure
out what works for the student and the classes they are
taking.

* Encourage them to recognize when they are stressed.
Tension headache? Trouble sleeping? Heart Racing?

* Explain to them that they experience is normal and that
they can get through it!

* Tell students about campus resources — Counseling and
Psychological Services, Weingarten Learning Resource
Center, academic advisors, Student Health Sevices.
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Summary of findings from a survey conducted by the P,
Center for research in 2007.

* Most tolerant of any generation on social issues like im
gration, race and homosexuality.

» Heroes are twice as likely to be a family member, teacher,
mentor than previous generations. Twice as many young peop
say they most admire an entertainer rather than a political leader.

* Only constant in their life is rapid change

* “Look at me” generation — use social networking sites in very
personal ways.

» 22% report they surf the net looking for info on ‘health’ topics
like depression, sexual health, etc.

* They maintain close contact with parents and family. 8 in 10
say they talked to their parents in the past day. Nearly 3 in 4 see
their parents once a week. One reason: money.

» Compared with 20 years ago, they are having
more casual sex, binge drinking, using illegal drugs and resort-
ing to violence.

* Majority say that “getting rich” and famous are top goals.

« About half of Gen Nexters say they have either gotten a tattoo,
dyed their hair an untraditional color, or had a body piercing in
a place other than their ear lobe. The most popular are tattoos,
which decorate the bodies of more than a third of these young
adults.

* One-in-five members of Generation Next say they have no
religious affiliation or are atheist or agnostic, nearly double the
proportion of young people who said that in the late 1980s. And
just 4% of Gen Nexters say people in their generation view be-
coming more spiritual as their most important goal in life.



In the 2008 academic year, approximately 4,500 international
students were enrolled at Penn. This means that 2 out of every 5
students at Penn are international students.

Cross-cultural communication can be difficult because of:
Worldview: this is the unspoken expectation that your values,
beliefs, and attitudes about the world around you are shared
with the person that you are communicating with.

Language: Even though we may be speaking the same lan-
guage, how we use the words can be different.

Non-verbal communication: Most Northern American and
European cultures determine meaning of language primarily
from words; these are considered low context societies. How-
ever, most Asian, African, Arabic, Central and South American
countries really take into account body movement, tone, facial
expression, and posture of the communicator, because they
place a high value on the context of the communication. There-
fore, it is very easy for one from a low-context society to feel
that what they have said verbally is clear but a listener from

a high-context culture may misinterpret meaning non-verbal
communication are not clear.

Therefore, it is important to remember in cross-cultural interac-
tions to:

1. CONCENTRATE on what is being said and what is meant
first, and then on how it is said and by whom. Try to use very
common words and words without multiple meaning.

2. CHECK to see if the individual understands and is comfort-
able or in agreement with the process or outcome of the conver-
sation. Look for nonverbal cues.

3. REFLECT on your knowledge and experience of interact-
ing with the individual or with other members of their cultural
group.

4. ASSESS the situation. Inventory your communicative behav-
ior. Make adjustments based on CHECK & REFLECT stages.
5. ADJUST your behavior. Remember the purpose of com-
munication is to discuss/recognize their time pressures, job
demands.
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Geof Margo, MD

Geof Margo, MD got his medi-
cal education in South Africa
and came over to the States for
his psychiatry residency at the
Upstate Medical University of
SUNY in Syracuse, NY. He is
board-certified in psychiatry
and psychosomatic medicine.
He is also a psychoanalyst.
Over the years he has worked in
a variety of psychiatric settings
including inpatient psychiatry,
general hospital consultation
psychiatry, and in primary
medical care settings work-
ing collaboratively with family
medicine doctors. Throughout
his career he has maintained a
practice of general psyhiatry
and psychodynamic psycho-
therapy. Currently he divides
his time between CAPS and his
Center City, Philadelphia prac-
tice.

Jane E. Kotlér, MSW

Jane joined the CAPS staff as

the Assistant Diréctor of Clini-
cal Administratiq%. Her position
oversees the dai]jy operations of
the clinical administrative acgisi
ties of CAPS and\ she wor
laboratively with %embers
administrative and clinical
team and with partner offices in
the Penn Community.

Jane completed her graduate k
at the University of Pennsylvania
School of Social Work. (MSW)
Her professional background
includes a wide range of clinical
work with individuals, families
and groups as well as several

Dr. Gabrielle Mauren

_Dr. Gabrielle Mauren joins the
CAPS team with clinical inter-

ests in depression, eating disor-
ders, multicultural coﬁhs\eling,
and working with student\—ath—
letes. She earned her Ph.D.\in
Counseling Psychology from\
the University of Minnesota in
2007. Dr. Mauren completed
both her pre-doctoral intern-
ship and post-doctoral training
at CAPS and is excited to join
the staff as a full time mem-
ber. Gabrielle is committed
to teaching and outreach/pre
vention efforts. She taugh;/
cross-cultural counseling’ as an
adjunct faculty at Dpefel Uni-
versity last spg'ng/and plans to
\eeﬂﬁ-ﬁtte’t?dghing at the gradu-
ate level in that department.
Her outreach interests include
healthy eating and exercise,
stress management, and aca-
demic skills.

years working in Human Re-
sources at the Philadelphia Mu-
seum of Art.



